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CAMPAIGN - PRODUCT LAUNCH
LoanStreet Performance Analytics

Overview:

| collaborated with our product and sales teams to develop our
product launch campaign for Performance Analytics. This was our
widest reaching campaign to date, including the company’s first
product-specific paid media and advertising efforts.

My Role: LOANSTREET

» Asset development
* Landing page

LoanStreet Launches Performance
Analytics for Loan Participations

Targeted email campaigns
PrOdUCt One-pager December 13, 2022
Paid ads: LinkedIn & Callahan

© WEBINAR
Performance Analytics: See the Full Picture
. . . Wednesday, June 14th, 2023
 Paid ads & organic media 2:3PM T
* Manage media list & outreach

. LOANSTREET LOANSTREET

Performance Analytics
Performance Analytics

Forecast your performance,
drive better returns A new era in

loan portfolio
management



https://loan-street.com/performance-analytics/
https://www.linkedin.com/feed/update/urn:li:activity:7008456958240301056
https://www.linkedin.com/feed/update/urn:li:activity:7038894244555583488
https://www.linkedin.com/feed/update/urn:li:sponsoredContentV2:(urn:li:share:7003466212219179008,urn:li:sponsoredCreative:195814784)/?actorCompanyId=3513445&viewContext=REVIEWER

E-BOOK

State of the Loan Participation Market

Overview:

With the support of our CEO & Capital Markets team, | created
our first year-end report and market outlook. This was developed
as a lead generation tool, for use both internally and in our
second Linkedin PPC ad campaign.

My Role: LOANSTREET

* Preliminary research
« Interview contributors State of the Loan
 Gather in-house data trends Participation Market
« Synthesize initial findings +2023 Outlook

 Document development
* Design custom assets
* Source imagery & data

e Create promotional material

O 1st Quarter 2023

LOANSTREET

LOANSTREET

Strategigs for Credit Unions  |Sreeau
to Effectively Leverage Fartle O

Loan Participations @

| Free Download



https://4019390.fs1.hubspotusercontent-na1.net/hubfs/4019390/LoanStreet%20State%20of%20the%20Loan%20Participation%20Market%20and%202023%20Outlook.pdf
https://loan-street.com/state-of-loan-participation-market-2023-outlook/
https://www.linkedin.com/feed/update/urn:li:sponsoredContentV2:(urn:li:share:7011786150210097153,urn:li:sponsoredCreative:198250334)/?actorCompanyId=3513445&viewContext=REVIEWER

CASE STUDY

Alta Vista Credit Union

Overview:

| developed a case study for the sales team to highlight a client’s
success using LoanStreet’s platform. We emphasized their new
capacity to connect with buyers and deploy excess liquidity, even
during a period of dwindling loan origination.

My Role: LOANSTREET Case Study

* Preliminary research

« Analyze public financials How Alt.a Vista Credit Union
. Met Their Balance Sheet
* Review CRM data & trends Goals With LoanStreet

* Develop narrative structure
* Write initial client questions

Alta Vista Credit Union

Employees Website Location Assets
50 altavistacu.org Redlands, CA $232 million (as of 2Q23)
 Document development N
ackgroun
) Estab l.l s h key d ata po I nts Alta Vista is an 80-year-old community-chartered credit union serving San Bernardino and

Riverside Counties in California. During the Covid-19 pandemic, Alta Vista, like many credit
unions, was faced with the challenge of increasing liquidity and dwindling loan origination
° C re ate & fo rl I I at C h a rts volume. To increase return on assets, Alta Vista chose to partner with LoanStreet to deploy

liquidity through purchasing loan participations.
. e e e
® Wr I te I n Itl al C o py Within four months of closing their first trade on the LoanStreet Marketplace, Alta Vista built a
substantial buy-side participation portfolio that allowed them to quickly meet their goal of
deploying excess liquidity. Subsequently, as liquidity tightened and loan originations increased,
Alta Vista was able to sell their first pool using the LoanStreet platform, all of which was
streamlined by LoanStreet’s automated reporting and analytics solutions. Among the successes

O Cre ate p ro motio n a.l. m ate rial. of Alta Vista’s participation efforts were:

_ _ . 13 9 5.2%
® C ll e nt e m al l C a m p a I gn New Participation Partners Buy-Side Trades Executed Increase in Loan-to-Share



https://loan-street.com/resources/alta-vista-cu-balance-sheet-management/
https://4019390.fs1.hubspotusercontent-na1.net/hubfs/4019390/LoanStreet%20Alta%20Vista%20Case%20Study.pdf

CAMPAIGN - EVENT

LoanStreet’s 4th Annual Virtual Forum

Overview:

| was charged with developing a branding campaign for the
company’s yearly online forum. | created a comprehensive event

brand kit, which was then used to standardize all related assets,
creating a professional, structured, and easily recognizable look.

My Role:

» Asset development
* Landing page
Email campaigns
Event backdrop & templates

* Host live event
* Manage event backstage
e Control session transitions
* Troubleshoot technical issues

Virtual Forum | 2023

Navigating the New Normal

LOALNSTREET

LOANSTREET

4th Annual Virtual Forum
Key Takeaways


https://loan-street.com/2023-virtual-forum/
https://loan-street.com/resources/2023-virtual-forum-key-takeaways/
https://www.linkedin.com/feed/update/urn:li:activity:7127674216690126848

WHITE PAPER

What to Expect When You’re Expecting Losses

Overview:

| collaborated with our capital markets team to design, lay out,
and promote this white paper on loss expectation modeling. This
piece was developed in response to the positive feedback of our
previous, in-depth loan analysis thought leadership.

My Role:

« Document development
* Provide copy edits
* Develop document structure
* Design cover & create charts

» Create promotional material

LOANSTREET

WHITE PAPER

What to Expect When You’re
Expecting Losses

May 2023


https://4019390.fs1.hubspotusercontent-na1.net/hubfs/4019390/Expecting%20Losses%20White%20Paper.pdf
https://loan-street.com/resources/what-to-expect-expecting-losses/
https://www.linkedin.com/feed/update/urn:li:activity:7062064182308823040

